
   

Revised syllabus (2019 Pattern) B.Com. Degree course (CBCS) Syllabus for 

First Year B.Com Semester – I 

Subject Name: - Defense Organization and Management in India I 

Subject Code: - 115(F) - I 

Objectives: 

1. To acquaint the students with the concepts and techniques used in micro and macroeconomics. 

2. To give the introduction to basic principles of microeconomics and to demonstrate how application of economic theory can improve 

decision making. 

3. To build a perspective necessary for the application of modern economic concepts, precepts, tools and techniques in evaluating business 

decision taken by a firm. 

 

Unit 
No. 

Unit Title. Content Purpose Skills to be developed 

1 Introduction 1.1 Nature, Scope and significance of managerial economics. 

1.2 Managerial economics and microeconomics. 
1.3 Managerial economics and macroeconomics. 

1.4 Main characteristics of managerial economics. 

1.5 Fundamental economic concepts- opportunity cost, 

Discounting Principle, Time perspective, incremental 

reasoning, equi-marginal concept. 

1.6 Application of economics in managerial decision making. 

1.7 Role and responsibilities of managerial economist in 

business. 

i) To know the meaning, nature of managerial 

economics 

ii) To understand fundamental principles of 

economics. 

iii) To know the application of principles of 

managerial economics in business decision making. 

2 Demand 

Analysis 

2.1 Basis for demand - concept of utility 
2.2 Cardinal Utility approach- Law of marginal utility, 

maximization of utility, consumer surplus. 

2.3 Ordinal Utility approach- Indifference Curve, 

maximization of utility. 

2.4 Law of demand- determinants of demand. 

2.5 Elasticity of demand- Price, Income and Cross elasticity 

of demand. 

2.6 Managerial application and importance of elasticity of 

demand. 

i. To understand the concept of utility. 
ii. To understand the law of diminishing marginal 

utility in law of demand. 

iii. To understand the concept of elasticity and its 

importance in managerial decision making process. 



   

3 Demand 

forecasting 

3.1 Demand forecasting-Meaning, Methods of demand 

forecasting- Expert opinion, surveys and market experiments, 

Time series analysis, Trend 

Projection, Barometric forecasting. 

3.2 Demand forecasting for a new product.(Developing, 

Testing and launching of new products) 

i. To understand the concept of demand forecasting 

and its utility in demand forecasting of new product. 

ii. To make the students understand different 

methods of demand forecasting 

4 Production 

and Cost 

Analysis 

4.1 Law of supply- Determinants of supply. 
4.2 Theory of production- Meaning and concept of 

production, 

4.3 Law of Variable Proportions and Returns to a Scale. 
4.4 Cost Analysis- Types of Cost - Economic cost and 

accounting cost, Private cost and social cost, Actual cost and 

opportunity cost, Past cost and future cost, Explicit cost and 

implicit cost, Incremental cost and Sunk cost. 

4.5 Cost and cost curves under short-run and long run- Fix 

cost and variable cost, Average cost and marginal cost, 

Relation between average cost and marginal cost. 

4.7 Revenue Curves- Concept of average, marginal and total 

revenue under different market conditions, relation between 

average and marginal revenue. 

i. To understand the law of supply. 
ii. To know the various concept of costs and 

revenues. 
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